








Ignacio Giri

Art Director
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I'm an award-winning
artist, musician,
developer, inventor,

& tastemaker.



Design isn't
only a career,
it's a lifestyle.

It informs
cverything
I do.



DIESEL STONE WASHED KAROTTEN
JEANS AUS BAUMWOLL-MIX
$200

COTTON V-NECK
T-SHIRT BY BOSS
$85

CONVERSE JACK PURCELL WHITE
$75

GAP SLUB ZIP HOODIE
$47
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I looove typography.



I'm from Rosario,
Argentina.
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Design
Creative Direction
Interactive Design
User Interface
User Experience

Prototyping
Typography

Programming
HTML5

CSS3
Javascript
Ruby on Rails
PHP / MySQL
Wordpress

Tools

Photoshop
lllustrator
InDesign
Cinemad4D
TextMate
Github




IS not just about
making pretty things,
it's the proceess from
coneeption to

final product.






Case Studies
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Beats ElectronicsLLC
Los Angeles, CA

Senior Interactive Designer

Gift Guide
Enhance Mobile Experience

Timothy Johnson

Elijah Shillock
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A better mobile experience

I was responsible for redesigning the Beats by Dre
mobile experience. The site was designed and built
responsively to ensure consistency between the
desktop and mobile user experience.

This brought a cohesive online presence for one of
the most famous headphones brands in the world.

by dr. dre press ==

LIGHTWEIGHT
& BUILT

FOR DJs.

‘SHOP BEATS MIXR >

#BEATS

,;,/F The iconic Beats Studio is

o | .. back in blue.
7y /
& /

\ 4
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by dr. dre press = ‘ by dr. dre press = ‘ by dr. dre press

PRESS MEMBER HOME
PRODUCTS Ul SPEAKERS Bl - ccrve 1o e ects By Dreprss ogin

page, a resource for company and product

HEAD PH 0 N ES assets. Approved press members can access
and download content from inside this access
page.

LOGIN

If you are a qualified member, please login
with your password below.

LOGIN >

+ | agree to the Terms & Conditions.

beatbox

beatbox portable REQUEST ACCESS

To gain access, please provide your email
address and the nature of your request below.
Please note, access cannot be granted for
every request.

wireless




by dr. dre press =

PRODUCTS

PRESS RELEASES

COMPANY INFO
PRESS KITS

PRODUCTS

HEADPHONES

studio

by dr. dre press

COMPANY INFO

LOGOS

O beats

Horizontal

DOWNLOAD ALL (5.8 MB)

beals

Centered

Vertical

by dr. dre press =

MIXr

Lightweight And Powerful. Built For DJs.

neon blue DOWNLOAD
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Online Store

AT HOME ON THE GO EMPOWER YOUR WAY FASHION I WaS brought |n to Improve the
conversion rate of the Online Store by
improving the User Experience flow.

AT HOME

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vestibulum auctor elit a
nunc dapibus, nec aliquam metus
bibendum. Nam vel feugiat nulla
Donec ut purus ultrices, cursus ante ac.

v

PILL 2.0
ON THE GO N
CHARGE 0UT
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vestibulum auctor elit a
nunc dapibus, nec aliquam metus

bibendum. Nam vel feugiat nulla.
Donec ut purus ultrices, cursus ante ac.

v

EMPOWER YOUR WAY

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vestibulum auctor elit a
nunc dapibus, nec aliquam metus
bibendum. Nam vel feugiat nulla.
Donec ut purus ultrices, cursus ante ac.

FASHION

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vestibulum auctor elit a
nunc dapibus, nec aliquam metus
bibendum. Nam vel feugiat nulla.
Donec ut purus ultrices, cursus ante ac.

Y W N



Design & Strategy

I've designed the Holiday Gift Guide microsite
following the beautiful Beats by Dre branding
guidelines.

For him. For her. There is one perfect gift for all
your loved ones. And all of them sound amazing.
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EQUAL
Los Angeles, CA

Art Director

L'Oreal

Makeup.com

Dorian Garcia







Beauty
Dare

Would You Wear

Sequins on Your
Eyes?

BEAUTY NEWS TUTORIALS LOOKS PRODUCT PICKS INSIDE ACCESS

-, GO N

Beauty
Roundup

5 Must-See Makeup
Tutorials

Beauty 101

All About BB Creams

SHARE ARTICLE > o o @

Beauty Beauty 101
1{()]]11(1]]1) All About BB Creams

& Must-See Makeup
Tutorials
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MAKEUP MAKEUP | MAKEUP

apply daily apply daily

MAKEUP = MAKEUP | makeup

apply daily Clﬁply a’azly apply daily

MAKIEU?

AAAAAAAAAAAAAAAAAAAA
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u|v|o|a|s

NMA

LOGIN / SIGN UP

2P CON

BEAUTY NEWS

TUTORIALS

LOOKS VIDEOS PRODUCT PICKS INSIDE ACCESS

INSIDE ACCESS
Beauty 101
All About BB Creams
300x250 AD

BEAUTY NEWS

Beauty
Dare

TuTORIALS
Beauty

toundup

Patterns

Makeup.com is the new destination
for everything beauty.

A content rich website that is easy to
navigate and find exactly what you'’re
looking for.

FEATURED ARTICLES

THINK PINK THIS WEEK 5 SA
How to Pick a Lip -
Color That Will Get

You Noticed

One of spring’s hottest beauty trends just
so happens to be inspired by a shade that
has some serious historical clout: Pink!
Dating back to medieval times, pink was a
sign of social status and power. Flash
forward to today: Pink.

> READ MORE

ALEX GARIANO
Managing

INSIDE ACESS
L'OREAL COLOUR RICHE LIP BALN

'WHY? LIGHTWEIGHT WITH GRE/

THINK PINK < @0000
How to Pick a Lip
Color That Will Get
You Noticed

One of spring’s hottest beauty trends just
so happens to be inspired by a shade that
has some serious historical clout: Pink!
Dating back to medieval fimes, pink was a
sign of social status and power. Flash
forward to today: Pink.

300x250 AD

Besanty 101

i







Mood & Feel




MAKEUP MAKEUP




MAKEUP MAKEUP

APPLY DAILY APPLY DAILY
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Freelance Interactive Designer

Elle
New York,NY

Editorialist

Matthew Tendler




: :
ELLE




Fditorialist is the defining word
in luxury accessories around
the world. I.-Commerce meets
editorial, creating the most
rarefied and highly serviced

shopping experience.
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| EDITORIALIST ]

THEISSUE JUSTIN SHOES BAGS JEWELRY ACCESSORIES DESIGNERS CONCIERGE

IN THE CROWD

OPTIC
ILLUSION

Styled by Kate Lanphear

=
NEXT STORY ‘
| -

SHOP THE ISSUE

SHOE GUIDE: SPRING / SUMMER 2013

shoe]
guide
SPRING /SUNMMER 2015

A &<

Thoughtful redesign

Editorialist is the fashion blog
maintained by Elle.

After becoming a rapidly successful
site, they had peaked the interests of
advertisers.

They enlisted my help to come up
with a strategy to make the ads feel
like they belong with the rest of the
content.

Can you spot the ad?
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Hello Innovation
Detroit, Ml

Freelance Art Director

Vorrel Prendergast Jr

Harry J Joachim IV

Webby Award

Innovation
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Eclectic
Big, visual and unexpected.

Those were always the main
keywords for the brand.

I've explored several options to bring
an unique experience online.




Patterns

Stripes, chevron, plaid, fret,
houndstooth, gingham, checker, and
more. All in black and white.

Merging all of these together in an
elegant way helps create the identity
of Hello Innovation as a brand.
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Phenomenon Marketing LLC
Los Angeles, CA

Senior Interactive Designer

Crate&Barrel

Mark Frankel

Web Design Served / Behance

Web Design Served
FEATURED

Crate&Barrel



‘ 0) 3
~ \
.-

/ T



64

Crate&Barrel

Outdoor Living
Furniture

Dining & Enternaining
Kitchen & Food
Decorating & Accesories
Bed & Bath

Organizing & Storage

Early
Spring
Inspiration

Shop What's New

©

The & holds everything.

Shipping to: United States

q

Wedding & Gift Registry
What's New

Outlet

Gift Ideas

Gift Cards

Rooms & Ideas

The Marimekko Shop

Sale

The “&” holds everything

This was a campaign focused on
the idea that the home is more than
the furniture in it. It’s a place where
families live, grow, share and love.

| was the main designer responsabile
for bringing this campaign to life. My
goal was to humanize the products
with photography and interaction.

Simple in design, complex in
technology. The same beauty that
identifies their furniture was my main
inspiration.



http://ignaciogiri.com/pyramid/
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where we spoon &
where we count sheep
where we lose ourselves &
find socks
where we hide
under sheets &

where we love &
where we fight
with pillows
over crumbs
where we snooze &
where we sigh &
where we dream

Crate&Barrel



67



68

Agency
Phenomenon Marketing LLC
Los Angeles,CA

Role
Senior Interactive Designer

Account
CB2

Creative Director
Mark Frankel

Awards & Mentions
Web Design Served / Behance

W

Web Design Served
FEATURED
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home goods by The Novogratz,
exclusively for CB2.

more tolove.

sign up today
to geta $25,000
room makeover.

It's safe to say neither CB2 nor The Novogratz's do
anything halfway.

Regardless of the project or circumstance, the goal
remains the same: make something unique, personal and
utterly amazing. It's way they connect with people across
the globe.

CB2and The Novogratz's know how to make things and

places people love. And when they team together, there's
A evenmore.

The Novogratz meets CB2

The most famous interior design
family on TV partnered with CB2 to
design exclusive home goods.

| was the lead designer of this
multichannel campaign which included
branding, the e-commerce store,
posters, social campaigns and a
mobile app.



~ovogratz






©0600

new
trends
furniture
[fe]gilgle]
accessories
rugs/pillows
dining
office/storage
bed/bath
sale

gift

one of afinds

Social campaigns

home ~ social

instagram

take
your pics
of things
that
inspire you

from CB2 and America's most
design sawvy family.

I've designed the “The Novogratz
for CB2” campaigns for Instagram,
Facebook and Pinterest which were
made to increase awareness of the
show and the exclusive products.

u_ AT&T & 100% B

Search Results : ﬁ

CB2 |
©e@ 62 53 16 J

photos followers following

Follow

e , -y
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Introducing

@99 + The Novogratz

an exclusive line of home goods from
CB2 and America's most design savvy
family.



fine lines
white 20" pill

$39.95
reg. $49.95

a shirred thing. Suj
knit fashions touc

bold white squarg

ripples 3-D on 100
to solid white. Alsg
and brown.

now you've got
20% off
for this item
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Phenomenon Marketing LLC
Los Angeles, CA

Senior Interactive Designer

Los Angeles Times

Hai Tran




BULLET TH ALN

Speed to the future?
Going nowhere fast?

et

latira -
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How California Thinks.

In California, we are more thoughtful about our lives.
We are more engaged. More aware.

We think more about what we eat.

What we buy. How active we are.

We think more about how much we work.

How much time we spend with our families.

How much we relax.

We think more about what we make.

How we help others. How we contribute to society.
But most important of all,

we think more about the ways we think.

How we read. What we watch.

We think more about the conversations we participate in.
How we contribute.

We think more about who we elect.

Who we trust. And who we love.

We think more in California.

This is how.

LA TIMES.
How California thinks.



PUBLIC EDUCATION

Parents responsibility?

Public responsibility? WLSHIRE®"

ON

et




Minimal change.
Maximum impact.

| was the lead interaction designer
and marketing strategist for an
online campaign seeking to gauge
“How California Thinks”.

The goal was to increase social
participation in a non obtrusive way
while keeping the integrity of the
existing design.

With the growing popularity of
social media, The LA Times
sought to engage users in

a two-way conversation.

A simple poll.
Controversial topics.
An easy way to voice your opinion.

HOW
CALIFORNIA
THINKS

BARAK OBAMA
MITT ROMNEY

sign in or Sign Up

Membership Services Subscribe  Place Ad Jobs Cars  Real Estate  Rentals  Classifieds  Custom Publishing

fLos Angeles Times o

WORLD BUSINESS SPORTS ENTERTAINMENT HEALTH LIVING TRAVEL OPINION

BREAKING ~ PHOTOS  VIDEO

Monday, April 9, 2012

How to reach
over 8 million voters now.
£os Angeles Times 11014 Grour

CRIME  OBITUARIES ~ WEATHER  TRAFFIC ~ CROSSWORDS ~ GAMES  HOROSCOPES  APPS

WEEKLY AD

NEWS ANALYSIS

Defining Mitt Romney: Obama has a head start

Some Republican strategists worry about overcoming the president's negative portrayal of the
GOP candidate, who has yet to flesh out his character for voters.

) Econmenss| (64| [jemai| [Jsharo| R4/ 0|  [WTweot| (28] | HiRecommend (20

returns ke

Mt Romneyspesks u Centeal High Scool i Grand Juntion,Colo, Hosas here s nathing ilen” i the tax
ic. callthe Repu into

question. (Nicholas Kamm, AFP/Getty Images / December 31, 1969)

How California Thinks.

Mitt Romney
Hiding the silver spoon?

Yes

No

By Paul West, Washington Bureau
July 1, 2012 |5:00 am.

'WASHINGTON — Mitt Romney is now out-raising President
Obama's campaign money machine, the most prodigious in
history. But nervousness has crept into Republican ranks

Obama, Romney so far are long on
goals, short on specifics

Yy

QMEDICD
Americans on Campaign 2012: Zzzzzzzz

Obama unveils new campaign press
secretary

hasn't fully defined himselfin.
voters' minds — something the president has been eager to do
forhim.

Obama's attacks on Romney's personal wealth and his work as
a private-equity specialist are hurting the GOP candidate, say
strategists in both parties. Two months of negative ads
authorized by the president — some of them criticized by

5 e e B A il
takena toll on Romney's standing in battleground states,
polls show, even if the election overall remains up for grabs.

More recently, Democrats, led by Obama himself, have
demanded that Romney release more of his tax returns and
have fired anew at the wealthy candidate's now-closed Swiss

ind other foreign inve ARomney
spokeswoman has dismissed the attacks as an "unfounded
character assault” and an obvious effort by Obama to change
the subject in the face of persistently high joblessness and a
weak economic recovery.

Romney partisans acknowledge the importance of defining
their candidate. Republican consultant Rob Stutzman said
that voters "have soured on the president. The question is:
Are they willing to turn the keys over? There's an important
clement that lies ahead for Gov. Romney, who has to tell
people what he'll o [as president], and do so with his own
S SR

j: Connect §j [ 21/ )

Recommended on Facebook 253k

Katie Holmes, Tom Cruise reach
Bl divorce settlement (Yes, that fast)
“ 62 people recommend this.

Lennox the dog is put to death in
Northern Ireland

~ 566 people recommend this.

AR Yo i Caonty S hesih iy 4
bl e chunst Stk e

oty 4
e et Vi st s e s paricpaung o

g Ghevy Runs Deep

In Case You Missed It.

It Free Slurpee Day at7-
Heven

" Is Kate Upton dating.
Justin Verlander?

Las Vegas bakes as heat
settles on Southwest

TS Obesity a sentence to early
eath?

Ads by Google

Réaso )
Why You Will Make
More with eSignal

81
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How California thinks.

#URANIUMMINING

. California

. Rest of the World

What Californians are saying?




Google  YouTupe Dribbble ik, ipedia

Sign in or Sign Up

LOCAL us. WORLD BUSINESS SPORTS ENTERTA/NMENT HEALTH LiviNg TRAVEL

OPINION

THIS IS OUR CITY.
THESE ARE OUR TIMEs,
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Phenomenon Marketing LLC
Los Angeles, CA

Senior Interactive Designer

Los Angeles Times

Mark Frankel

Web Design Served / Behance
FROMUP NORTH / Web Design Inspiration

Web Design Served
FEATURED

Men's
Wearhouse










MEN’'S WEARHOUSE®

LOOKS & OCCASIONS FIT CLOTHING

SHOWS & ACCESSORIES BRANDS & COLLECTIONS SALE

w

| suits and spo
gh January 3

MAY WE HELP YOU?

SEE ALL LOOKS

|

Tux Rental

PERSONAL SHOPPER

Find a Store

BROWSE

Shipping USA

My Cart

Q

SEE ALL LOOKS

Brand redesign starts online

Men’s Wearhouse was trying to target
a younger generation of fashionable
men by modernizing their online
presence.

This would be used as the foundation
of the company branding as a whole.

Modern, sophisticated and easy-to-
use was the perfect direction to help
achieve their goals.
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MEN'S WEARHOUSE® Tux Rental Find a Store Shipping USA

LOOKS & OCCASIONS FIT CLOTHING SHOWS & ACCESSORIES BRANDS & COLLECTIONS PERSONAL SHOPPER

@00

SUITS &
SPORT

e




THE
SUITERY

WELCOME TO

HELL DOLOR SIT
AMET, LOREM

THIS WEEK WE
APPRECIATE, MAN. %]%ITPII}S]%II\%C:TE%%ISTJ
PRETIUM SIT

The
Always
Collection

10 items every man
needs in his wardrobe.

Lorem ipsum dolor sit amet,

Say hello to our latest new brand.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proin fringilla pretium
purus, in mattis diam pharetra non.
Pellentesque id sapien nunc.

nissim quam

atdiam
oo
dolor sit
tristique
m habitant morbi
et netus les
tury
Lorem ipsum dolor sit amet, consectetur adipi
retium sit amet volutpat ve fend vel nibh. squ ad
THE PERKS OF 2 o !
PE R FECT FIT litora torquent pe s inceptos hime Yellentesque

T £ s Tt Lorem ipsum dolor sit amet, consectetur
CEEHINC e S Sincns s e 1 : adipiscing elit. Proin fringilla pretium
purus, in mattis diam pharetra non.

ﬁ Lorem ipsum dolor sit & £ stur Pellentesque ld Sapien nunc
adipiscing elit. Ut turpis eros, pretium sit :
amet volutp: lei fend vel nibh. Clas!

aptent ta ciosqu ad litora torquent

reward 530

himenaeos,

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Ut turpis
| som penrecr e eros, pretium sit amet volutpat vel,
eleifend vel nibh. Class aptent taciti
sociosqu ad litora torquent per conubia

89

PRIVACY POLICY | UNSUE:

£ OR CHANGE YOUR EMAIL PREFERENCES
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Matchbox
Boston, MA

Freelance Interactive Designer

Chris Bondhus

Matchbox
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Analytics / Dashboard

See how your admissions process is unfolding in
real-time. Matchbox shows you reviewer statistics
including completion rates and review velocity. We
also help you generate a baseline view of your
scoring system and the quality of the pool on-the-fly.
Want to know who the tough reviewers are and
why? Or the profile of the applicants you are
attracting and from where? Matchbox can help you
answer these kinds of questions.

ACADEMY ofART
UNIVERSITY

FOUNDED IN SAN FRANCISCO 1929

Plug it into anything

Matchbox understands that by being the
best-in-breed, we don’t do everything (you still
need to do your own laundry) and that you may
want to connect Matchbox with your existing
systems. Thus, we equipped Matchbox with the
latest in lightweight and powerful web services so
you can connect it to nearly any system*. We are
constantly building off-the-shelf connectors to
popular CRM, Document Imaging, and Student
Information Systems.

Dynamically Configure iPad

Get started in under an hour with
one of our starter kits. Easily
reconfigure score cards,
application sections, and field
displays with ease.

Sign up forademo

matchbox.

You can do much more with just imagine.

Sign up forademo

Download the app

Clean & beautiful

It’s not always about the space you fill.
Sometimes it’s about the space you
intentionally leave blank. | designed
the Matchbox site with just this in
mind. By focusing on the simplicity of
the design, it allowed for the content
to take center stage.

In conjunction with the website, | also
mapped out the strategy to promote
their new iPad app.




Our innovative annotation feature is an application process
breakthrough, creating a radical acceleration in the time it
takes to complete an evaluation.

Learn more

Transcript Annotation "or [l | | (7| | H

X HIGH SCHOOL PROFILE
ol Road

A 12345

7

igh School, in its 17th year, serves families from Matchbox, MA, and surrounding
bds. The both lly and ly diverse with over eighty percent

fates enrolling in post-secondary institutions.

igh has a yearlong schedule that provides students with the opportunity to eam seven
daily schedule is composed of five 50-minute periods and one pair of alternating classes
s cach. We encourage all our students to complete their four-year high school program

Lays includ . new progg flered at the App
Jb, and mentorships. We encourage the acquisition of know ledge that will offer multiple
lege or career upon graduation.

e GPA Distribution Class of 2011

>
I
0
2w v [
1o 15 30 35 30 35 40 45 50

12 POST-GRADUATION PLAN:
otal F
ar college or university..

MERIT FINALISTS
Number of Finalists
0

istory
AP European History

frscol ‘

kh School | National e

g-582 | Critical Reading.....497

590 ) Mav Ste nmEs

Last names 0+5: Alice Wong kwong@matchbo

) Writing, Last names T-Z: Anne Jacobs, ajacobs@matchbox &
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Very strong candidate who sounds like a
wonderful person. Not only do counselor and
teacher speak highly of her, but her chosen
activities also reflect a desire to help others
(SADD, Key Club). Excels in math and science;
humanities not as strong but she writes very well.
I'm confident that the bio dept would be thrilled
to have her!

Ability to evaluate
wherever you are.

Selectascore
5 Aperfectfit!
3 Agood fit!
2  Unsure about fit

1  Abadfit

Scoring

The electronic score card on our iPad app includes a number
of features to transform your evaluation process.

Learn more

Select the right applicant before anyone else.

Interact before download

With over 1 million apps currently

in the Apple App Store, it’s difficult
to get users to notice your app and
even more difficult to entice them to
download it.

With this in mind, we tried to clearly
show the usefulness and functionality
of the app by allowing users to interact
with it before they download it.
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The Future of Admissions

Matchbox is a virtual base camp that gives you visibility

into the entire admissions process. From here you can
dynamically configure the look and feel of Matchbox forevery
kind of role in your process — readers, interviewers, staff,
alumni, faculty, or any others that you define.
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Wildboom
SanFrancisco,CA

AHA Life

Freelance Interactive Designer

RuchiDesai
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AHAlife is a curated marketplace
for creative, inspiring objects.
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Followers 165
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KIERNAN
SHIPKA

There's a first for everything, and today,
The Coveteuris prou to announce the
Kiernan Shipks, Mod Mer's Sally Draper,
arociously et s play voyeursinto her Los
Angeles abode. And as another first, she's
the youngest subject fo ba Coveteured.
Like the clegant lady that she already is
we con'twoit o see the progress her

Iy AHAlfe [Fouow]
Followers 43400
Following o
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Lorem ipsum dolor i ome, olt, Nun vel est urna.

mauris sed enim posuere ey sgesias leo congue. Vestibulum auctor dictum purus eu blandi

Maurs af nibh ipsum. Nam sit amet purus purus, a luctus sapien. Sed faucibus orcivel ante

acipiscing vel molestie magna fempor. Vestibulum rhoncus inferdum i, id rutrum fuso.

Pellentesce molls enim eget quam sodales vel malesuada eros imperdiet. Null vel turpis
magne. Null faucibus valulpot nis, ac vehicula tellus scelerisaue . Infager vel feugiot isl

molestie fincdunt et

id augue. Donac non metus id arcu varius ulomcorper. Ifeger noc diom non lorem pulvinar
matis vt ut tellus. Phasellus o isus odio. Praesent ac magna ipsum, vel vestioulum sapien.

Donec orc dui lacinia ac marts o, faucibus of erol. Cum socis natoque penalibus of magnis dis
porturient monfas, noscetur ridiculus mus. Donec qus igula el Donee pulvinar dopibus orcu uf

suscipi. Pollontosqus st emet erot nec aunc congua accumsan.

Proin diom purus, vulpulate vel risique o, scelersque sed lorem. Quisque fistique gravida leo
Vel dictum. Nam mi ante, placerat vl vulputate molis, locinia velsapien. Duis pulvinor dui in
metus posuere vel semper i laoreet. Donec cursus semper arcu non aliquam. Ifeger sem
Hibero, inerdum id digrissim of, cursus in augue. Donec ribh leo, pulviner nec prefum sit e,
dopibus eu dolor. I scelerisque veit convallseros vorius condimentum, Vestibulum portitor
feugiat mi, et vehicula velit laoree vitas, Morbivitae fortor nibh, et thoncus ligula
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Fashion Design Experience

necklaces

handbags

mens bogs menis bogs

lesson in bringing the heat, whether ts
with a quilted coat or—yes, they reclly

moke these—o Nordic vrsity jocket.

1 VOGUE [rouow]
Followers 18000
Fallowing 3
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BY ADOPTING LEOPARD AS YOUR NEW
NEUTRAL STAPLE.

=57

The cat's of the bag - leopord is he new
black. From accent accesorios fo
heackto-tos sets, getiing our paves on fhe.
prin has become an obsession. We've.
sinked away from monochromatic,
offically adopling leopard s our new
neviral siople. Avoid o cal-asirophe

spo our fovorte ways fo pair eopard
with black and gold pisces for purr-ty
pow-fection.
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Discove suor

ABBEY LEE

nbox
KERSHAW
Lorem ipsum dolor sit amet, consectetur Settings
adipiscing ot nloborts lffend aos, Protle

non verius urne hendrerit non. Infeger
sollicituin wlputate egestas. Vivamus
leo fortor, luctus et elefend nec, sodales
sed magna. Moecenas phorefra nunc sed
nisi moleste i thoncus ipsurm soliitudin
Nullom ron nune areu. Nom urna s,
phoretro eu thoncus ey, adipiscing o

augue. Suspendisso ot faclsis risi

Pellentesque lorem leo, fincidunt
ullamcorper molesuada e, fempor a est.
Suspandisse vestibulum pellentesque isi

Etiam orot som, volutpet vitas cliquet.
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Followers 43400
Fallowing 3210
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SPIRITUAL
HEALTT: 5
WINUTES A
DAY

The Chopra Foundation s o 501 (d (3)
organization dedicated to improving
haalth and well-bing, culivating spirtual
knowiedge, expanding consciousnass,
and promoting world peace fo il
members of the human farml.

The mission of he Chopra Foundation is
‘o odvance the cause of mind/body
spiitul healing, educaion, and resoerch
through fund rofsing for selected projects.
We offer faaching and resources for
haalth and spiritualityfor disadvantoged
inclviduals ond communities speciically
through our concrete commitmens

4y Ruchi Desai

Fallowers £

Fallowing s

ahalife oscoven swor

CAST of
VICES

1y AHAlife Fouow

Fallowers 43400
Following 3210
Togs

W' women designing for wiomen. We know hovw they feel in o beautiul dress. Thats our
focus right now. We'ra women designing for women. We know howi they fee! in a beoutiful
dress. Thats our focus right nov. We're viomen designing for women. We know hov they
foel in o beautiful dress. Thats our focus right now. Were women desigring for woman.
We know how they foel in o beautiful dress. Thaf our focus right now.

AHAlife is a curated marketplace for discoveries

FOLLOW OUR CURATORS
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Diane von

Furstenberg
Spring 2013

N
TWITTER Q COLLECTION

Diane von Furstenberg
Spring 2013

Starring the bird above.

In the event you were beginning to worry that the Man Repeller may
become redundant, displaying only photos of different variations of the
same pants, blouses, shoes, hats, etc...think again. Because emulating a
female snow man, turban wearing African princess warrior, 1920's junkie
and Jackie O in just the tiny confines of one simple head will generate the

same repellent effect that say, this girl did while strolling through Paris.

Disclaimer: T am currently in the process of perfecting the art of tying a
printed silk scarf around my head. Again, I haven't had sex since 2008.

A magazine in your browser

AHAlife believes the essence of an
exceptional object is the story behind
it — the people, creative process and
inspiration. They provide independent
brands with a platform to tell their
story and interact with a global
community that shares it’s ethos.

My strategy for the design was to
focus on the unique stories. Inspired
by fashion magazines, | wanted to
merge an editorial feel with slick
modern design to bring a unique
experience to the web.
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Refinery29
New York,NY

Art Director
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DESIGNERS
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D1Y That

Coco Chanel
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THE BEST
OF 2012
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Win everything our editors
want this season, all for you!

SKIN CARE

8 Skin-Perfecting
Potions 1o Add 16 Your
Winter Beauty Arsenal



REFINERY 29

| am always seeking new ways to channel

my creativity and push myself to explore and
evolve. | recently challenged myself to redesign
the website of a trend setting fashion design
company from New York.

Inspired by the editorial design of magazines||
created a unique look for the web by combining
carefully curated photography & typography.



StyleSaint
Venice, CA

Freelance Interactive Designer

Allison Beal
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Musings, inspiration & behond the scene stories of the Stylesaint Collection
— straight from the desk of our CEO and designer Allison Beal.

SMIOP

Our CEO and Founder Allison Says “I Do” THE STYLESAINT COLLECTION

| don't know if it's because love is in the air or if it's the fact that
I've been looking at wedding inspiration for the past 6 months, but
I've suddenly... READ MORE

SAINT AUGUSTINE SAINT AUGUSTINE SAINT AUGUSTINE SOPHIE SHELL
SILK MOSAIC OBSIDIAN BLACK RAINWATER REEF
$158 $158 $158 $64
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About StyleSaint

StyleSaint was created by Allison Beal, a 9-year fashion
industry veteran who'’s been alternately described as a
“rocked-out Veronica Lake,” a “dainty hooligan” and a “high
priestess of style.”

After years spent with traditional fashion companies, Allison
envisioned a new type of designer label--one that blended
quality, affordability, and conscious commerce by utilizing
technology to eliminate standard industry middlemen and
markups.

Thus StyleSaint was born, and fashion was forever changed.
Each piece sketched and sourced by Allison is handcrafted
under her creative direction by StyleSaint’s dedicated teams
in downtown Los Angeles.

When she’s not leading product design and development
on the website, fitting models downtown at the production
facility, styling photoshoots, or writing editorial for the
StyleSaint Magazine, Allison can be found recording in the
studio with her musician husband.







ClixSocial MediaINC
New York,NY

Carlo’s Bakery
Freelance Interactive Designer

Matt Martone

Carlo’'s Bakery
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tt! Log In or Register y
RLES

Home  Cakes Pastries  Pies BARE Sap Cookies  Cupcakes Gear  About

COOKIES Over 20 Varieties
ORDER NOW \ ‘

-~ T
s

Chicago! 06.11.11 Buddy is in town on a speaking tour. Get your decorating fips and family stories. Purchase Tickets Online

Wedding Cakes A Customer Service (AN Cake Consultations f‘ R b

View the latest 3 We're available ™. Scheduled your FEN
wedding cakes B to speak or consultation r
created by Buddy, g chat online today

Mavure and team . 3 24/7

F

View More Cakes Cokes for Girls Cokes for Boys Cokes for Babies Modern Buttercream Floral Holl Book Your Cake Consultation
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More than justingredients

Buddy Valastro, better known as the
Cake Boss, is one of the most famous |
and highly regarded pastry chefs in
New York.

With a growing presence and
popularity, Mr Valastro’s cakes were
in high demand and the key ingredient
was his online store.

| was commissioned to design the
e-commerce store to enable his
sweet-toothed fans to get a taste of
his creations.
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Phenomenon Marketing LLC
Los Angeles
California

Senior Interactive Designer

Pinkberry

Simrit Brar
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If you are unable to see the message below, click here to view.

@pinkberrg@  fl&)

WIN PINKBERRY
FORA YEAR

Download our new app
and register for a chance to win

You’ve been referred to join the Pinkcard Program,
our new loyalty program and free mobile app.

ANDROID APP ON Available on the iPhone
" Google play D App Store

A Enjoy a free small yogurt 9 Find the store that
=, .
W after every 10th purchase. has your favorite flavor.

E Use your phone to pay ' Give and receive the gift

with stored balance. of Pinkberry with ease.

Become a member of
the Pinkcard today, and
ou’ll be entered to




Win Pinkberry for ayear

The goal of this campaign was to
promote Pinkberry’s new mobile

app and loyalty card program. The
incentive was a giveaway in which the
winner would enjoy the frozen treats
for free for a year.

This campaign would be seenin
many different channels such as
newsletters, in-store graphics, online
and mobile.

| was the lead designer tasked with
creating all the graphics for the digital
channels such as email and web.
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Delicious design

Simplicity is the key with Pinkberry. The clean
design and easy signup process made for a very
successful campaign in which thousands of users
downloaded the app and registered for the contest.
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Store Locator

Register for The Pinkcard before 11/21 for a chance to

.

@pinkber(y

-=5 ¢
|

Find a Pinkberry Near You

S miles

Delivery Curbside

% B online Pinkberry Catering
Catering =gl o ior




INTRODUCING THE PINKCARD

OUR NEW LOYALTY PROGRAM AND MOBILE APP

Register today for a chance to
WIN PINKBERRY FOR A YEAR

Download the Pinkbarry app or visit your nearest store for a chance fo wan.

IT’s HOW PINKBERRY LOVES YOU BACK.

wepie oy | O App Store




wi._Verizon & 5:33 PM

Register for the Pinkcard

using Facebook Connect.

Don’t have a Facebook
Learn more account? That's ok, just

touch “Register” to sign up.
g g p ‘F CONNECT WITH FACEBOOK

VP . &) | L - —— :
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Phenomenon Marketing LLC
Los Angeles, CA

Senior Interactive Designer

ClickFit

Hai Tran

The Gunnar
Challenge
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About ClickFit Success stories Blog Login

Back to

WELCOME TO THE GUNNER
CHALLENGE. IN JUST

8 WEEKS YOU'LL SEE
RESULTS, MAKE FRIENDS
AND REAP THE REWARDS OF
A HEALTHIER, MORE FitnessFist
CONFIDENT YOU.

FREE TRIAL

“If you're going to put the work in, | promise you -

you're going to get the results.”

Gunnar Peterson

WEIGHT LOSS ON EAT WELL AND
YOUR TERMS OFTEN

YOUR TRAINING
PARTNER: 24/7

ClickFit Member registration y Di
PT Connect Subscribe to the newsletter My Program
esults

Privacy & Terms of Use
Privacy Policy




FIRST NAME LAST NAME

i
|
=
|
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GUNNAR
CHALLENGE




Not your regular training

When a Hollywood celebrity is
e looking for a personal trainer, Gunnar
Peterson is the person they call.

Gunnar was looking to expand

his services to more than just the
Hollywood elite, so he enlisted our
services to help him do just that.

The goal was to design a website
that would promote his new 8 week
training program designed to help
people reach the healthier, more
confident versions of themselves.

WELCOME TO THE
THE GUNNAR CHALLENGE

A brand new, old-fashioned fitness program based on basics— Motivation,
Information, Variety and Consistency.

A practical approach to your best body ever. There’s no magic here. Just work.
Hard work. If you're ready to put it in, you'll get it back. | promise.

TAKE THE CHALLENGE

Our Products & Services Privacy & Terms of Use Member Tools Account Management ClickFit integrates with the
Online Fitness Ciub Privacy Policy My Diary My Account following fkniess products:
Fit not Fat Kit Terms of Use My Program My Profile Gamin
Corporate Teams Free Pass Temns of Use My Results Teams Administration Runkeeper
Shop Online Menu Plans Map my un
Exercise Programs Help & Contact Map my ride
Registration & Renewals Community Help Map my walk
Teams registration Food Search Contact Us Polar
Subscribe to the newsletter Welcome Video

Refer a Friend Account Management
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Recognition
& Mentions



Web Design Served
http://www.webdesignserved.com/gallery/CB2-Novogratz/6355403
http://www.webdesignserved.com/gallery/Crate-Barrel/6355953

Best people known for Webdesign
http://wefollow.com/interest/webdesign/pagel4

Web design inspiration | #718

http://www.fromupnorth.com/web-design-inspiration-718/

10+ Awesome Redesign Concept of Websites
http://www.flatypo.net/design/awesome-redesign-concept-of-websites/

Juego: ¢Donde esta Pancracio el zorro?
http://aprendoenlaweb.blogspot.com/2012/10/juego-donde-esta-pancracio-el-zorro.html

Web Design Critique #16: Run Addicts

http://designshack.net/articles/critique-articles/web-design-critique-16-run-addicts/

Slipmat Theme
http://mintthemes.com/themes/slipmat/

CSS Gallery

http://cssgal.com/screenshot/1195/ignacio-giri

WP Crown Magazine
http://wpcrownmag.com/how-to-be-successful/
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Publications



net magazine
Website build-off / Product pages
Issue 215 / June 2011

Hello Innovation
Honored By 18th Annual Webby Awards
http://www.helloinnovation.com/blog/hello-innovation-honored-by-18th-annual-webby-awards/

Crate&Barrel Pitch

Vimeo
http://vimeo.com/36845797

The Faces of Futura

Nacho.io
http://tumblr.nacho.io/post/43714925578/the-faces-of-futura
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Associations &
Social Networks



AIGA
Member no. 247261

Adweek

http://talent.adweek.com/IgnacioGiri

PANTONE® Canvas

http://canvas.pantone.com/IgnacioGiri

Behance
https://www.behance.net/IgnacioGiri

LinkedIn

https://www.linkedin.com/in/ignaciogiri

Dribbble
https://dribbble.com/nacho

Twitter
https://twitter.com/nacho
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