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Ignacio Giri
Art Director
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1985
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I’m an award-winning 
artist, musician,
developer, inventor, 
& tastemaker.
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DIESEL STONE WASHED KAROTTEN 
JEANS AUS BAUMWOLL-MIX 

$200

Design isn’t 
only a career, 
it’s a lifestyle.

It informs 
everything 

I do.
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CONVERSE JACK PURCELL WHITE
$75

COTTON V-NECK 
T-SHIRT BY BOSS

$85

GAP SLUB ZIP HOODIE 
$47

DIESEL STONE WASHED KAROTTEN 
JEANS AUS BAUMWOLL-MIX 

$200

1
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I looove typography.
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I’m from Rosario, 
Argentina.
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Design
Creative Direction

Interactive Design

User Interface

User Experience

Prototyping

Typography

Programming
HTML5

CSS3

Javascript

Ruby on Rails

PHP / MySQL

Wordpress

Tools
Photoshop

Illustrator

InDesign

Cinema4D

TextMate

Github
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It’s not just about 
making pretty things,
it’s the process from 
conception to 
final product.



16

Case Studies
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Case Studies
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Beats by Dre

Company 
Beats Electronics LLC
Los Angeles, CA

Role 
Senior Interactive Designer

Projects 
Gift Guide 
Enhance Mobile Experience

Head of eCommerce
Timothy Johnson

Project Manager 
Elijah Shillock
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Beats by Dre
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A better mobile experience

I was responsible for redesigning the Beats by Dre 
mobile experience. The site was designed and built 
responsively to ensure consistency between the 
desktop and mobile user experience.

This brought a cohesive online presence for one of 
the most famous headphones brands in the world.
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Online Store

I was brought in to improve the 
conversion rate of the Online Store by 
improving the User Experience flow. 
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Design & Strategy

I’ve designed the Holiday Gift Guide microsite 
following the beautiful Beats by Dre branding 
guidelines.

For him. For her. There is one perfect gift for all 
your loved ones. And all of them sound amazing.
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L’Oreal

Agency 
EQUAL
Los Angeles, CA

Role 
Art Director

Client 
L’Oreal

Project 
Makeup.com

Creative Director 
Dorian Garcia
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Patterns

Makeup.com is the new destination 
for everything beauty. 
 
A content rich website that is easy to 
navigate and find exactly what you’re 
looking for. 
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Mood & Feel
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Elle

Role 
Freelance Interactive Designer

Client 
Elle
New York, NY

Project 
Editorialist

Account Manager 
Matthew Tendler
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Editorialist is the defining word 
in luxury accessories around 

the world. E-Commerce meets 
editorial, creating the most 

rarefied and highly serviced 
shopping experience.
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Thoughtful redesign

Editorialist is the fashion blog 
maintained by Elle. 
 
After becoming a rapidly successful 
site, they had peaked the interests of 
advertisers.

They enlisted my help to come up 
with a strategy to make the ads feel 
like they belong with the rest of the 
content.

Can you spot the ad?
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Mood
& Feel
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Hello 
Innovation

Company 
Hello Innovation
Detroit, MI

Role 
Freelance Art Director

Creative Director 
Vorrel Prendergast Jr

CEO
Harry J Joachim IV

Awards & Mentions 
Webby Award
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Eclectic

Big, visual and unexpected. 

Those were always the main 
keywords for the brand.

I’ve explored several options to bring 
an unique experience online.
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Patterns

Stripes, chevron, plaid, fret, 
houndstooth, gingham, checker, and 
more. All in black and white.

Merging all of these together in an 
elegant way helps create the identity 
of Hello Innovation as a brand.
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Awesome.
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Awesome.
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Crate&Barrel

Agency 
Phenomenon Marketing LLC
Los Angeles, CA

Role 
Senior Interactive Designer

Account 
Crate&Barrel

Creative Director 
Mark Frankel

Awards & Mentions 
Web Design Served / Behance
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The “&” holds everything

This was a campaign focused on 
the idea that the home is more than 
the furniture in it. It’s a place where 
families live, grow, share and love. 

I was the main designer responsabile 
for bringing this campaign to life. My 
goal was to humanize the products 
with photography and interaction.

Simple in design, complex in 
technology. The same beauty that 
identifies their furniture was my main 
inspiration.
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http://ignaciogiri.com/pyramid/
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CB2

Agency 
Phenomenon Marketing LLC
Los Angeles, CA

Role 
Senior Interactive Designer

Account 
CB2

Creative Director 
Mark Frankel

Awards & Mentions 
Web Design Served / Behance
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The Novogratz meets CB2

The most famous interior design 
family on TV partnered with CB2 to 
design exclusive home goods.

I was the lead designer of this 
multichannel campaign which included 
branding, the e-commerce store, 
posters, social campaigns and a 
mobile app.



71



72



73

Social campaigns

I’ve designed the “The Novogratz 
for CB2” campaigns for Instagram, 
Facebook and Pinterest which were 
made to increase awareness of the 
show and the exclusive products.
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Los 
Angeles 

Times

Agency 
Phenomenon Marketing LLC
Los Angeles, CA

Role 
Senior Interactive Designer

Account 
Los Angeles Times

Creative Director 
Hai Tran
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How California Thinks. 
In California, we are more thoughtful about our lives.
We are more engaged. More aware.
We think more about what we eat.
What we buy. How active we are.
We think more about how much we work.
How much time we spend with our families.
How much we relax.
We think more about what we make.
How we help others. How we contribute to society.
But most important of all, 
we think more about the ways we think.
How we read. What we watch.
We think more about the conversations we participate in.
How we contribute.
We think more about who we elect.
Who we trust. And who we love.
We think more in California.
This is how.

LA TIMES.
How California thinks.
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Minimal change. 
Maximum impact. 

I was the lead interaction designer  
and marketing strategist for an 

online campaign seeking to gauge 
“How California Thinks”. 

The goal was to increase social 
participation in a non obtrusive way 

while keeping the integrity of the 
existing design.

With the growing popularity of 
social media, The LA Times 

sought to engage users in 
a two-way conversation.

A simple poll. 
Controversial topics.

An easy way to voice your opinion.
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Men’s 
Wearhouse

Agency 
Phenomenon Marketing LLC
Los Angeles, CA

Role 
Senior Interactive Designer

Account 
Los Angeles Times

Creative Director 
Mark Frankel

Awards & Mentions 
Web Design Served / Behance
FROM UP NORTH / Web Design Inspiration
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MOOD & FEEL
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MOOD & FEEL

Brand redesign starts online

Men’s Wearhouse was trying to target 
a younger generation of fashionable 
men by modernizing their online 
presence.

This would be used as the foundation 
of the company branding as a whole.
 
Modern, sophisticated and easy-to-
use was the perfect direction to help 
achieve their goals.
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Matchbox

Company
Matchbox
Boston, MA

Role 
Freelance Interactive Designer

VP Marketing 
Chris Bondhus
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Clean & beautiful

 
It’s not always about the space you fill. 
Sometimes it’s about the space you 
intentionally leave blank. I designed 
the Matchbox site with just this in 
mind. By focusing on the simplicity of 
the design, it allowed for the content 
to take center stage.

In conjunction with the website, I also 
mapped out the strategy to promote 
their new iPad app. 
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Interact before download

With over 1 million apps currently 
in the Apple App Store, it’s difficult 
to get users to notice your app and 
even more difficult to entice them to 
download it.

With this in mind, we tried to clearly 
show the usefulness and functionality 
of the app by allowing users to interact 
with it before they download it. 
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The Future of Admissions

Matchbox is a virtual base camp that gives you visibility 
into the entire admissions process. From here you can 
dynamically configure the look and feel of Matchbox forevery 
kind of role in your process – readers,  interviewers, staff, 
alumni, faculty, or any others  that you define.
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AHAlife

Agency 
Wildboom
San Francisco, CA

Client 
AHA Life

Role 
Freelance Interactive Designer

Account Manager 
Ruchi Desai
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A magazine in your browser

AHAlife believes the essence of an 
exceptional object is the story behind 
it — the people, creative process and 
inspiration. They provide independent 
brands with a platform to tell their 
story and interact with a global 
community that shares it’s ethos.

My strategy for the design was to 
focus on the unique stories. Inspired 
by fashion magazines, I wanted to 
merge an editorial feel with slick 
modern design to bring a unique 
experience to the web. 
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Refinery29

Project 
Refinery29
New York, NY

Role 
Art Director
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I am always seeking new ways to channel 
my creativity and push myself to explore and 
evolve. I recently challenged myself to redesign 
the website of a trend setting fashion design 
company from New York.

Inspired by the editorial design of magazines I 
created a unique look for the web by combining 
carefully curated photography & typography.
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Style Saint

Client 
StyleSaint
Venice, CA

Role 
Freelance Interactive Designer

Director & CEO 
Allison Beal
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About StyleSaint

StyleSaint was created by Allison Beal, a 9-year fashion 
industry veteran who’s been alternately described as a 
“rocked-out Veronica Lake,” a “dainty hooligan” and a “high 
priestess of style.”

After years spent with traditional fashion companies, Allison 
envisioned a new type of designer label--one that blended 
quality, affordability, and conscious commerce by utilizing 
technology to eliminate standard industry middlemen and 
markups.

Thus StyleSaint was born, and fashion was forever changed. 
Each piece sketched and sourced by Allison is handcrafted 
under her creative direction by StyleSaint’s dedicated teams 
in downtown Los Angeles.

When she’s not leading product design and development 
on the website, fitting models downtown at the production 
facility, styling photoshoots, or writing editorial for the 
StyleSaint Magazine, Allison can be found recording in the 
studio with her musician husband.
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Carlo’s Bakery

Agency 
ClixSocial Media INC
New York, NY

Client 
Carlo’s Bakery

Role 
Freelance Interactive Designer

Manager & CEO 
Matt Martone
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More than just ingredients 

Buddy Valastro, better known as the 
Cake Boss, is one of the most famous 
and highly regarded pastry chefs in 
New York.

With a growing presence and 
popularity, Mr Valastro’s cakes were 
in high demand and the key ingredient 
was his online store.

I was commissioned to design the 
e-commerce store to enable his 
sweet-toothed fans to get a taste of 
his creations. 
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Pinkberry

Agency 
Phenomenon Marketing LLC 
Los Angeles
California

Role 
Senior Interactive Designer

Account 
Pinkberry

Creative Lead 
Simrit Brar
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Win Pinkberry for a year

The goal of this campaign was to 
promote Pinkberry’s new mobile 
app and loyalty card program. The 
incentive was a giveaway in which the 
winner would enjoy the frozen treats 
for free for a year. 

This campaign would be seen in 
many different channels such as 
newsletters, in-store graphics, online 
and mobile. 

I was the lead designer tasked with 
creating all the graphics for the digital 
channels such as email and web.  



122

Delicious design

Simplicity is the key with Pinkberry. The clean 
design and easy signup process made for a very 
successful campaign in which thousands of users 
downloaded the app and registered for the contest.  
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The Gunnar 
Challenge

Agency 
Phenomenon Marketing LLC 
Los Angeles, CA

Role 
Senior Interactive Designer

Account 
ClickFit

Creative Lead 
Hai Tran
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THE
GUNNAR
CHALLENGE
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Not your regular training

When a Hollywood celebrity is 
looking for a personal trainer, Gunnar 
Peterson is the person they call.

Gunnar was looking to expand 
his services to more than just the 
Hollywood elite, so he enlisted our 
services to help him do just that.

The goal was to design a website 
that would promote his new 8 week 
training program designed to help 
people reach the healthier, more 
confident versions of themselves.  
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Recognition 
& Mentions
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Web Design Served
http://www.webdesignserved.com/gallery/CB2-Novogratz/6355403
http://www.webdesignserved.com/gallery/Crate-Barrel/6355953

Best people known for Webdesign
http://wefollow.com/interest/webdesign/page14

Web design inspiration | #718
http://www.fromupnorth.com/web-design-inspiration-718/

10+ Awesome Redesign Concept of Websites
http://www.flatypo.net/design/awesome-redesign-concept-of-websites/

Juego: ¿Dónde está Pancracio el zorro?
http://aprendoenlaweb.blogspot.com/2012/10/juego-donde-esta-pancracio-el-zorro.html

Web Design Critique #16: Run Addicts
http://designshack.net/articles/critique-articles/web-design-critique-16-run-addicts/

Slipmat Theme
http://mintthemes.com/themes/slipmat/

CSS Gallery
http://cssgal.com/screenshot/1195/ignacio-giri

WP Crown Magazine
http://wpcrownmag.com/how-to-be-successful/
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Publications
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net magazine
Website build-off / Product pages 
Issue 215 / June 2011

Hello Innovation
Honored By 18th Annual Webby Awards
http://www.helloinnovation.com/blog/hello-innovation-honored-by-18th-annual-webby-awards/

Crate&Barrel Pitch 
Vimeo
http://vimeo.com/36845797

The Faces of Futura
Nacho.io
http://tumblr.nacho.io/post/43714925578/the-faces-of-futura
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Associations & 
Social Networks
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AIGA 
Member no. 247261

Adweek 
http://talent.adweek.com/IgnacioGiri

PANTONE® Canvas 
http://canvas.pantone.com/IgnacioGiri

Behance 
https://www.behance.net/IgnacioGiri

LinkedIn 
https://www.linkedin.com/in/ignaciogiri

Dribbble 
https://dribbble.com/nacho

Twitter 
https://twitter.com/nacho
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Thanks,


